


1. Provide an overview of Social Networking and its relation 

to other Social Media;

2. Present demographics of social networking in the 

Philippine environs;

OBJECTIVES

3. Underscore the salient features of social networking sites 

in the Philippines;

4. Share a summary of working guidelines on how to  

effectively use social networking tools to enhance delivery 

of information, pull the interest of audiences, engage 

users/ researchers in discussion and promote learning.



The  Social Media Environs

Emerging 

Technology

Social Media  

Web 2.0

Social 

Networking



•significant 
technological 
developments 

Emerging Technology

•broach new 
territory in 
significant way in 
their field



�highly accessible 

Social Media

�scalable publishing technologies



Web 2.0

•second wave of Web technologies

•interactive

•easy-to-use•easy-to-use



Social Networking

• an online place where a user can create a 
profile and build a personal network 

• connects• connects

• communities with a common interest



The Platform



Types of Social Media Tools

• Social Networking

• Wikis

• Blogs or Weblogs

• Microblogging

• Social Bookmarking• Social Bookmarking

• Podcasting

• SMS and Instant Messaging (IM)

• LibraryThing

• Photo Sharing

• Audio & Video Sharing



� 24.5% or 24 million Filipinos 
use the internet

Environmental Scanning



Demographics

Source: ComScore,Inc.: http:// www.comscore.com



Top 3 Social Networking Sites in the 
Philippines

• Facebook

• Friendster

• Multiply





� Philippines is among 
the top 5 countries for 
Facebook reach.

�Facebook has 

10 Largest Countries Using Facebook

1. United States 128,936,800

2. United Kingdom 27,020,020

3. Indonesia 26,277,000

4. Turkey 22,924,780 �Facebook has 
overtaken Friendster to 
capture the avid social 
networkers of 
Southeast Asia.

4. Turkey 22,924,780

5. France 19,351,420

6. Italy 16,858,340

7. Canada 15,756,400

8. Philippines 15,284,460

9. Mexico 13,788,560

10. India 11,534,480





Salient Features

�It enables developers to create their own 
applications, which provides an ever-growing 
list of applications to use with it.list of applications to use with it.

�Increasing in popularity for users over age of 
thirty.



Salient Features

� Page vs. Group

� Visibility� Visibility

� Insights





Salient Features

More structured approach

Has videos, forums, gamesHas videos, forums, games

Privacy – “Two Degrees”



More structured approach





Privacy – “Two Degrees”





Salient features 

Privacy

Unlimited Photo sharing 

Personal Website





























1. Demonstrated behaviours. 

2. Self-reported behaviours. 

3. Need and preferences. 

4. Demographic data.4. Demographic data.

5.  Professional, Social, and Service Organizations. 

6. Influencers and promoters. 

7. Creating audience archetypes of personas. 



Empower

EnrichEnrich

Engage




